
















































































































































































Public voting = opportunity for institutions to rally 












 Board of Directors
 Visitors
 Donors and Funders
 Member Support Groups
 Organizations and businesses in your community 
 Partners
Nominee Training Slide
 Signage; Include a QR code
 Set up a voting kiosk at your site or local community center/library
 Create an Insert for your brochures during public voting/August
 Make sure everyone knows you’re participating; educate staff, 
volunteers, tour guides, board, etc.
Don’t Forget to Reach Out in 
Person: Be Creative!
 Display your artifact if you can or develop a behind-the-scenes event 
for current or potential donors
 Talk about your artifact and voting at meetings and at special events
 Use your artifact as a teaching tool for school groups if possible
 Host a Voting Party – vote in person; Charge $10 a vote. Creates 
opportunity to talk about conservation
















Virginia Museum of Transportation (Roanoke, VA) 
received a $10,000 grant from Trains Magazine
toward cosmetic restoration of Locomotive #1776 
thanks to their People’s Choice honor (and 
exceeded their fundraising goal!)
2011 Success Stories
The board of the Virginia 
National Guard Historical 
S i t  (Bl k t  VA) 
Kluge-Ruhe Aboriginal Art Collection at UVA 
(Charlottesville, VA) started a fundraising campaign to 
conserve their Bark Painting and exceeded their goal 
within a year, utilizing donor relations events.  
oc e y ac s one,
decided to launch a fundraising 
campaign to conserve the 1846 
Mexican War National Flag after 
learning more about the 





























Salem Museum (Roanoke, VA) began oral history 
program with those included in Georgianna Saunders 
Midwife Records and received extensive press coverage 
and new donations. Planning a digitization project.
2012 Success Stories
Historic Crab Orchard Museum (Tazewell, VA) uses 
th i   k  t  i   e r Horse-Drawn Roc Wagon o ra se awareness
about conservation and plans to use restoration 
as a woodworking demo. They have also included 
conservation as an important part of the 
organization’s strategic plan. 
Alleghany Historical Society (Covington, VA) has 
partnered with the City of Covington and 
applied for grant funding for the cosmetic 
restoration of their Chesapeake & Ohio Railway 









•Received an unsolicited grant for artifact preservation.
•Included (artifact and participation) in grant applications, with 
some successfully awarded.
•Program generated awareness of current fundraising 
campaign already in progress.
2012 Survey Comments
•Published information in our membership newsletters and 
received funds from new donors for this specific project. Our 
nomination also brought different interest groups to the museum 
that had not known about use or this object previously.
•Tailored presentations to potential donors whom we knew to 





•Integrating program URL into VAM website helped drive traffic to VAM website and
Program Outcomes 2012































































































scraps of paper or 
old tattered textiles 
seldom garner media 
attention. You 
sometimes have to 
wrap them up in a 
Top 10 list to get a 
reminder of the 
constant threat to 
the rare and 
informative items 
held in public trust.”
John Long, Director; Salem Museum 






Christina E. Newton, Project Manager
Virginia Collections Initiative





Visit our website for more information and resources about the 
“Top 10” 
http://www.vamuseums.org/displaycommon.cfm?an=1&subarticlenbr
=56
